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Public Diplomacy on Social
Media: Exploring the Role
of Taiwan’s Youth
Ambassadors

Digital media facilitate global reach and empower
individuals as cultural influencers in public diplomacy.
Taiwanese youth ambassadors can tell Taiwan’s story
online to boost its credibility and attract attention. This
lecture explores the role of these non-state actors as
potential social media influencers in cultural
diplomacy. The case contributes to understanding the
digital role and experience of non-state diplomatic
actors from state-affiliated cultural diplomacy
programmes.
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